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A quick digital marketing 101



Digital marketing:  
what and why

What does it mean to think digital first?

Thinking digital first means leading with content 

to engage and convert prospects in the digital 

channels where they increasingly live.

Why go digital now?

With growing concern surrounding live events, 

now is the time to finally embrace the digital first 

philosophy and level up your marketing strategy 

for today and tomorrow. 
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The components of  
digital marketing and  
how to use them

•	 Your website

•	 Content syndication

•	 Organic and paid social media

•	 Webinars

•	 Display ads and retargeting

•	 Automated campaigns

•	 Search engine marketing

•	 Search engine optimization
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Learn more.

See the Digital Resources page.
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Explore Dell Technologies digital 
components and how you can use 
them to build your campaign plans.

Digital Paths
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2. Content  
    syndication

4. Organic and  
    paid social

6. Webinar

1. Showcase

3. Display ad

5. Email

7. Customer  
   references
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1. Showcase

WHAT: Showcase dynamic Dell 

Technologies content on your website with a 

simple embed code.

HOW: Go to the digital marketing tool. 

Under Web Plugins, search for “Showcase.”
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2. Content syndication

WHAT: Engage your audience with 

thought-leadership content syndicated 

on your website, social channels and paid 

publishing sites.

HOW: Select syndication content from 

the digital marketing tool by campaign 

and connect to your website and social 

channels. To amplify with paid channels, 

work with a publisher or concierge agency.
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3. Display ad

WHAT: Display key campaign messages 

to your website and/or paid channels. 

Easily add your logo to co-brand.

HOW: Browse specific campaigns  

in the digital marketing tool for 

corresponding digital display ads.

Flex space 
for your logo
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2 Digital Paths

Learn about organic and paid social 
media with LinkedIn courses.

4. Organic and paid social

WHAT: Reach your prospects where they 

increasingly go to explore industry content—

social media. Automate syndication of content 

in your organic posts and/or amplify reach  

with paid social campaigns.

HOW: Go to the digital marketing tool and 

view the Social Media tab to find content that 

can be automatically syndicated on your social 

accounts. You will also find options for paid 

social campaigns to target users beyond  

your followers.

Social: most 
popular among 

partners

https://www.linkedin.com/learning/search?keywords=paid+social&upsellOrderOrigin=default_guest_learning&trk=learning-serp_learning-search-bar_search-submit


5. Email

WHAT: Use one-to-many emails to 

share knowledge, drive demand and 

capture leads. 

HOW: In the digital marketing tool, go 

to Campaigns. Activate a specific email 

nurture campaign. You can activate 

directly or download source files to send 

through your platform of choice.
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6. Webinar

WHAT: Swap out events for webinars  

to reach your customers.

HOW: Browse campaigns in the digital 

marketing tool. Select a campaign and 

choose a related webinar. Learn more 

about hosting a webinar with  

LinkedIn courses.
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https://www.linkedin.com/learning/search?keywords=webinars&upsellOrderOrigin=default_guest_learning&trk=learning-topics_learning-search-bar_search-submit


7. Customer references
WHAT: Let current customers tell the 

story for you.

HOW: Browse the digital marketing tool 

to find the most appropriate customer 

reference for you.
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Explore LinkedIn digital marketing courses.

Connect with Dell Technologies concierge agencies.

Looking for a focus? Check out the digital 

marketing tool homepage to browse all digital 

campaigns available in many languages.

FEATURED CAMPAIGNS

Smarter, Faster Experiences – 

Client Solutions

Dell Technologies Cloud

Mid-Market Solutions

Digital Resources
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https://www.linkedin.com/learning/topics/marketing
https://www.dell.com/Identity/global/in/f5a43078-2493-4782-b9f2-775e96b18f52?RelayState=https%3A%2F%2Fmy.zift123.com%2F%23%2Fcampaigns%2Fagencies
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